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By the end of this course, students will: 

1. Understand the principles of physical, mental, and emotional well-being. 

2. Learn basic yoga postures, breathing techniques, and meditation. 

3. Explore the connection between yoga and overall health. 

4. Develop strategies for managing stress through mindfulness and physical activity. 

5. Gain knowledge about nutrition and healthy lifestyle habits. 

6. Cultivate a personal wellness routine incorporating yoga and other health-promoting activities. 

 

For Paper Setter: Set Eight questions in all. Question one is small answer type questions from all units. Each 

question of Seven marks. 

For Students: Attempt any Five questions. Question One is compulsory. All questions carry equal marks. 

 

I. Introduction to Health, Wellness & Yoga 

 Definitions of health and wellness. 

 The holistic nature of wellness: Physical, mental, and emotional health. 

 The history and philosophy of yoga. 

 Importance and Benefits of regular physical activity. 

Practical Session: Yoga asanas to improve flexibility and strength (Surya Namaskar and basic postures), 

Introduction to basic yoga postures (Asanas) and breathing techniques (Pranayama). 

 

II. Components of physical health: Cardiovascular endurance, flexibility, strength. 

 The importance of flexibility and muscle strength. 

 Key yoga poses for building strength in the core, arms, and legs. 

 The role of balance in yoga practice. 

 Role of Diet and Nutrition, The yogic diet: Sattvic, Rajasic, and Tamasic foods 

 

Practical Session: Dynamic yoga sequences (Vinyasa flow) focusing on cardiovascular strength. 

 

III. Component of Mental Health and Emotional Well-being 

 Mental health as a key component of overall wellness. 

 Emotional intelligence and mindfulness. 

 Yoga and its benefits for mental clarity and emotional balance. 

 Creating a personal yoga and wellness routine. 

Practical Session: Introduction to meditation (Dhyana) and guided mindfulness practices. 

 

 

Suggested Reading 

 William J. Broad “The Science of Yoga"   

 B.K.S. Iyengar.  "Light on Pranayama"  

 George Mumford    "The Mindful Athlete"   

 Ryanne Cunningham "Yoga for Athletes"   

 Sharma L.      Benefits of Yoga in Sports-A Study  

 B.k.s Iyenger, Yoga for Sports: A journey toward Health 

 The Heart of Yoga: Developing a Personal Practice by T.K.V. Desikachar 

 The Yoga Sutras of Patanjali by Swami Satchidananda 

 



COURSE TYPE:  MULTIDISCIPLINARY COURSE(MDC) 

                                        OFFERED BY DEPARTMENT OF MANAGEMENT 

 

 

                                                                      SEMESTER-1 

 

Name of Subject: INTRODUCTION TO 

MARKETING 

Maximum Theory Marks: 75 

(TE+TI+PE+PI=50+25+0+0) 

Course Code :240/BBA/MDC101 Time Allowed: 3 Hrs 

Credits 3 (L-T-P =3-0-0)  Core Course: MDC 

Instructions for Paper Setter: The question paper shall be divided into two sections. Section ‘A’ shall comprise 

five short answer type questions from the syllabus carrying two marks each, which shall be compulsory. The 

answer to each question should not normally exceed 100 words. Section ‘B’ shall comprise eight questions of ten 

marks each (2 questions from each unit). The students will be required to attempt four questions by selecting one 

question from each unit. All questions will carry equal marks.  

Course Outcomes: - After completing the course, students will be able : 

CO1. Understand the key principles and concepts of marketing. 

   CO2. Explain market dynamics and consumer behaviour in current business scenario. 

   CO3. Evaluate the components of the marketing mix using marketing theory and frameworks 

   CO4.Evaluate the components of the price of the product.  

COURSE CONTENTS: 

Unit-I 
Introduction to marketing - definition, process, importance, scope, evolution, marketing management, 

marketing strategy, key elements and concepts; micro and macro environment- marketing environment, 

factors, product life cycle, adopters and its categories.   

 

Unit-II 
Market Segmentation, targeting and positioning- introduction, explanation, pestle; environmental scanning- 
definition, process, requirements; STP process- aim, identification, benefits, types, approach, purpose, 

criteria; consumer market, business market and international market 

 

Unit-III 

Marketing mix 7P's- introduction to 7P’s; Product: Meaning; product classifications; concept of product 

mix; branding, packaging and labelling;  

Unit-IV 

Price concept and significance; factors affecting price of a product; pricing policies and strategies; channel 

distribution management; intermediaries 

 

SUGGESTED READINGS: 

 Brassington, F. and Pettitt, S. (2007), Essentials of Marketing (2nd edn), FT Prentice Hall, London 

 Kotler, P. and Armstrong, G. (2010), Principles of Marketing (13th edn), McGraw Hill, New Delhi 

 Baines, P., Fill, C., Page, K. and Sinha, P.K. (2013), Marketing, Oxford University Press, New Delhi 

 Lamb, C.W., Hair, J.F., Sharma, D., and McDaniel, C. (2012), MKTG: A South Asian Perspective, 

Cengage Learning, New Delhi 

 

 

MAPPING MATRIX OF COURSE: 240/BBA/MDC101 

Table 1: CO-PO & CO-PSO Matrix for the Course: INTRODUCTION TO MARKETING 
COs PO1 PO2 PO3 PO4 PO5 PO6 PO7 PSO1 PSO2 

CO1 2 1 2 1 2 2 1 2 2 

CO2 3 2 2 2 3 2 2 3 2 

CO3 3 3 3 3 3 2 2 3 3 

CO4 3 2 2 2 3 2 2 3 3 

Average 2.75 2.0 2.25 2.0 2.75 2.00 1.75 2.75 2.50 
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Multidisciplinary courses

Semester-1
MDC-I Understanding Psychology (Credits 03)

Maximum Marks: 75                               
Theory Examination: 35

Theory Internal Assessment: 15
Practical Examination: 20

Practical Internal Assessment: 05
                                                                                                                                           Time: 2Hrs.
Course Outcomes:

Students will understand the key concepts and principles of Psychology.

Students will develop an awareness of the various subfields within psychology.

Students will understand and apply basic research methods in psychology

Students will be able to apply psychological theories and principles to real-life situations.

Instructions:

The students will be required to attempt four questions in all. Question No. I will be compulsory 
comprising of 5 short answer type questions of 1 mark each and will cover the entire syllabus 1X 5 
= 5 marks. In addition to it, Question Nos. II to VII will consist of long answer (essay type) 
questions, two Questions from each Unit with internal choice carrying 10 marks each i.e. 3 X 10 = 
30 marks thus making it the total weight age to 35 marks. Three questions to be attempted. One 
from each unit.

Unit I: Introduction
Meaning, Nature and Scope of Psychology. Methods of Psychology: Interview, Case Study 
and Observation.

Unit II: Motivation and Emotion
Motivation: Nature, Needs, Drives and Incentives, Intrinsic-Extrinsic Framework.
Emotion: Components of Emotions, Bodily Expressions, Internal and External changes

Unit III: Learning and Memory
Concept and nature of learning. Principles and applications of Classical 
Conditioning and operant conditioning.
Memory: nature and Types of memory: Sensory memory, Short term memory and Long term 
memory.

Suggested Readings
1. Morgan, C.T. and King, R.: Introduction to Psychology. Tata McGraw Hill Publishing 
Company Limited, New Delhi (1993).
2. Guilford, J.P.: General Psychology D. Van Nostrand: Princeton (1956).
3. Mohsin, S.M.: Elementary Psychology Delhi: Motilal Banarasi Das, (1997).
4. Hilgard & Atkinson: Introduction to Psychology (6th Ed.) New Delhi: Oxford & IBH 
Publishing Co., (1976). 8. Khatoon, N.: General Psychology New Delhi: Pearson 
Education (2012).
5. Feldman, R.S. (2004). Understanding Psychology (6th Edition), New Delhi, Tata-
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McGraw Hill.

PRACTICAL

1. Observation
2. Study of Emotions
3. Motivation Test
4. Maze Learning
5. Experiment on STM/LTM
6. Study of Primacy and Recency Effect

Note: Students will perform at least three practical. The examiner will allot one practical at the 
time of end term examination for evaluation.
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